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Live reef fish trade: 1 Billion USD



Tuna: ~ 20-30% of global production



Tourism revenues: Billions USD
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>100 million people, in the Philippines, 
Indonesia, Malaysia, Timor L’Este, Solomon 
Islands and Papua New Guinea depend on 
fisheries and coastal activities

Cultures and livelihoods



Climate Change and the Coral Triangle

20 experts and based on 300 
peer-reviewed scientific 
articles.

Input and review by CT 
researchers and practitioners

Modelled 2 different IPCC 
climate change scenarios:

•current climate change path

•best-case scenario

Without effective action on climate change:
• coral reefs disappear from the Coral Triangle by 2100
• the ability of the region’s coastal environments to feed people will decline by 80%
• livelihoods of around 100 million people will have been lost or severely impacted
• issues of regional security will become far more acute



WWF-Living Planet 
Report

We live beyond our footprint and nature is paying the price



What does this mean?What does this mean?
• 12bn hectares – 6.5bn people
• Per capita global quota – 1.8 hectares 
• European footprint - 6 hectares
• North American footprint – 10 hectares

• Average Indian needs 0.5 planets
• Average European needs 3 planets
• Average North American needs 5 planets



Consumer 
preference 







What can you do in your company

• Develop your sustainability vision and commitment

• Review environmental impacts including suppliers and 
contractors

• Define targets and plans and incorporate into business 
practice

• Monitor, evaluate and improve

• Auditing and verification



Sector discussions
• Media and PR communications : help educate

• Land developers and manufacturing : build with the future in mind

• Transport : reduce CO2 footprint and help ensure the special places that your clients come to see 
and work in

• Finance : screen finance requests for their enviromental impact and prioritise working with those 
clients that realy minimize environmental footprint

• Fish purchasers and processors : in purchasing, help your fish producers the fishers to comply 
with good practice such as reducing by-catch and who can actively manage their livelihood 
foundation

• Energy : continue to invest more in alternate sources of energy sustaining the so important 
economic activities  by reducing the imminent impacts of climate change on the CT

• Government : motivate private sector to lead for change by implementing comprehensive 
incentive strategies

• NGOs, foundations and academia : support finding real practical and feasible solutions to 
business challenges towards change



Thank you
www.panda.org/coraltriangle


